
60

56

53

31

31

31

51
38

Has products that are made in America/uses local sourcing of materials

Ensuring the highest customer satisfaction

Protecting personal data with strong privacy policies

Corporate transparency

Making changes in processes to preserve air and water quality

Waste management and reducing pollution

Preventing and/or replenishing deforestation (areas cleared of trees)

48

49

47

41

40

40

Preventing and/or replenishing deforestation (areas cleared of trees)

Making changes in processes to preserve air and water quality

Preventing or limiting natural resource depletion

Supports programs for hunger/food insecurity

Having a positive impact on local communities in which it operates and serves

Supporting projects or institutions that help poor and underserved communities locally & globally

49

45

40

Social issues are key for support & communication.
Many social aspects of ESG initiatives, including Hunger/food insecurity programs, 
are top for companies to get involved and/or provide funding. Environmental issues 
are second to social issues. Governance issues are low on consumers list for 
corporate funding/involvement (consumers feel these should be foundational to the 
company – data not shown).

Consumers prefer visiting company websites for information and communication 
about the governance area of ESG initiatives. They feel leveraging the press and 
interviews are most appropriate for communicating about social and environmental 
initiatives.

These insights were collected Friday, September 16 – Sunday, September 18, 2022, among a 
general population of n=1004 U.S. consumers age 21+. 

How To Address ESG Initiatives

www.amcglobal.com | info@amcglobal.com | +1.610.238.9200

Base: Total (n=1004)
Q4 How should companies address this?
Q5 In which of the following ways should a company/brand show how they are addressing this issue?

Prevention/elimination/punishment of corruption and bribery

Protecting personal data with strong privacy policies

Employing industry best practices

On the company Website

Via Press/Interviews

Having a positive impact on local communities in which it operates and serves

Protecting human rights, including child labor and slavery

Supports programs for hunger/food insecurity

49

49

46

50

43

42

On the company Website

Via Press/Interviews

50

50

46

32

30

34

Made in/Sourced in America

On the company Website

Via Press/Interviews

On the company Website

Via Press/Interviews


